
Linkedin - LIVE Online Session will start shortly 

WELCOME - Notice for Call Participants:

- Please turn off your Video and mute your Microphone after 
you login

- If you have any questions during the session please make a 
note as there will be a Q&A at the end of this session

Thank you, Brendan Lally
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• Why use LinkedIn?

• 12 Top Tips 

• Products & Functions
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Introduction

Jeff Weiner 

CEO since 2008
Reid Hoffman

founder since 2003

( Billionaire x 4 )

2003 – 17 Years Old – 2020

First Month: 4,500 members

Today:  660 million members

13,000 employees in 30 cities

HQ in California

European HQ in Dublin

Revenue $$$$
2020☺ €6.4b *projected

2015 ☺ $2.99b

2014 ☺ $2.21b

2013 ☺ $1.53b

2012 ☺$944m

2011 ☺ $522m

2010 ☺ $243m

2009 ☺ $120m

2008 ☺ $79m

2016 Microsoft paid $26.2 billion to buy LinkedIn.
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Ireland Linkedin Users 
15th in EU out of the 26-27 EU countries
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Adverts

Recruitment Agencies

Speculative Applications

Social Media

Networking and Using contacts

Five Routes to Finding Employment
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Why use                    ?
• It's where most people you meet professionally go to connect with you 

• You need to have a large network so you can use it later

• Many Recruiters use it to vet and source candidates

• The engagement can be fantastic if you're active on the platform

• Great for alumni networking & to keep tabs on your friends and classmates

• It's a great place to look for a job and get automated job alerts

• Host your recommendations (positive references) online

• Opportunities come to you; recruiters look for passive candidates

• Excellent News Source

• Excellent research tool (especially before an interview)
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Tip 1: Don’t cut and paste your CV

o Describe an overview of your experience and
abilities as you would to someone you just met

o Write for the internet and screen, in short
blocks of copy .. a couple of lines broken with
some bullets



Tip 2: Upload a profile photo
• Add a photo - Help people remember you by adding a professional-

looking photo to your profile.

❑ It is harder for people to forget a face☺

• By adding a photo to your profile your LinkedIn Profile is 14 x times
more likely to be viewed
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Examples of 'unsuitable' headshots 
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Tip 3: Write a Summary

Write your story in the 1st person

• This should be the next best introduction to meeting you 
–

a virtual introduction 

• It is your story to date and where you want to go!

• Make it conversational and less formal than a cv

• You got 2,000 characters / 400 words 
(but remember it is a summary)

• Go ahead express a little personality ☺

• Insert some keyword tags – So search engines
can find you ! 

Your Career Story
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Tip 4: Your professional headline

• That line of text under your name?

✓ It’s the first thing people see in your profile. It follows your name
in search hit lists. Be strategic and choose one or two themes that
strengthen your value.

✓ As students, you may not have a company brand or job title
therefore you will need to distil your professional personality into
an eye-catching phrase, something that at a glance describes who
you are.



U
n

iv
er

si
ty

 o
f 

Li
m

er
ic

k
Sample headlines

120 characters only

International Management MSc@ UL | 9 Mths Dell Internship | Avail 

for Role August ’18  (86 characters)

Masters HRM Grad 2020 @ UL| B.Comm Undergrad | Thesis on ‘Big 

Data & Recruitment’ (82 characters)

Masters of Law @ UL| First Class Honours – Law Undergrad NUIG (62 

characters)

Pursuing MSc HRM 2020 @ UL| 7 Years Multinational HR Exp |  Site 

Diversity Champion (84 characters)

Hons. Intl Business Student @ UL | Deloitte Intern | Auditor of UL 

Business Society 2019 (94 characters)
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Tip 5: Complete Your Profile

To view the Profile Strength meter:

Click the  Me icon at the top of your LinkedIn homepage.
Select View profile.
Below your top card information, move your cursor over the meter to 
see which steps you’ve completed.
Click the  Dropdown icon in the upper right corner of the meter to 
discover more information about the next profile strength completion 
step.
Follow the prompts to complete any of the steps listed.
Once the meter is full and all prompts are complete, you’ll receive an 
All-Star profile rating.
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Point out your skills & specialties

Think of the Specialties and Skills fields as your personal search engine 
optimiser, a way to refine the ways people find you. 

This searchable section is where that list of industry buzzwords from your CV 
belong.

Do some research on what employers are looking for (job adverts) and add 
the skills and specialties that apply to you.
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Tip 6: Be Found

• SEO (Search Engine Optimisation) is very important on LinkedIn so 

optimise your profile with keywords related to your skills and 

qualifications and the role you want

• Think like a recruiter and what they would search for

• Don’t stuff keywords to get your profile high on search lists
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Tip 7: Customise your Profile URL

linkedin.com/in/myname/
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Tip 8: Add in your relevant 
certifications & qualifications
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Tip 9: Add visual content

• Add relevant images, 

photos, screenshots, 

video and 

presentations using 

sites like YouTube, 

Pinterest, SlideShare, 

Spotify, TED and 

Twitter

http://www.socialmediaexaminer.com/using-youtube-to-build-your-brand-authority-and-business/
http://www.socialmediaexaminer.com/pinterest-pictures-for-your-business/
http://www.slideshare.net/
https://www.spotify.com/us/
http://www.ted.com/
http://www.socialmediaexaminer.com/how-to-use-twitter-for-business-and-marketing/
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Tip 10: Build a network

• Search and connect within LinkedIn for classmates, colleagues 
and professional contacts that you know

• Spend just 15 to 30 minutes each week connecting you will be 
surprised with your progress.

• Personalize your connections and message.  Explain why you 
want to connect
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Tip 11: Groups

• Join relevant alumni or networking groups 

• Regularly review and comment on posts that 
are of interest or even post your own content 

What groups have other Linkedin users 
with more mature accounts ( in your 
specialism) joined?
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Tip 11: Groups

• Join relevant alumni or networking groups 

• Regularly review and comment on posts that 
are of interest or even post your own content 

What groups have other more 
advanced Linkedin users in your 
field joined?
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Tip 12: Companies & Organisations

• Follow prospective companies and others like them 

• Also follow organisations or agencies that are responsible for 
promotion, training, research and development in the 
industry
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Job Search
Jobs

1.
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Targeted Job Notifications

On
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Find Alumni
1.
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Share content

Source material from a variety of other channels… 



Posting on LINKEDIN by day/time

6/5/2020



Monitor your profile

Scroll down

Or Off
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Keep track of your Settings

How others see your profile and network 
information
How others see your LinkedIn activity
How LinkedIn uses your data
Job seeking preferences
Blocking and hiding

1.

https://www.linkedin.com/psettings/#how-others-see-your-profile-network-and-information
https://www.linkedin.com/psettings/#how-others-see-your-LinkedIn-activity
https://www.linkedin.com/psettings/#how-LinkedIn-uses-your-data
https://www.linkedin.com/psettings/#job-seeking-preferences
https://www.linkedin.com/psettings/#blocking-and-hiding
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Do not forget……

To regularly review and update your profile
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Linkedin – Top to Bottom

https://ulcareerservice.blogspot.com/2018/12/day-7-careermas.html

https://ulcareerservice.blogspot.com/2018/12/day-7-careermas.html


Users favourite       Linkedin functions
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•An understanding of: 

➢Boolean Operators 
➢Boolean Modifiers 
➢ The construction of a Boolean String 

& 
•A LinkedIn Account and/or Google Account 
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Narrowing Your Search
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