
1 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

2018 No. 35 

Lough Gur Heritage Centre 
Corporate Wellbeing Programme 

Haley Hutchinson 
Kyle Kuznia 

Autumn Rose Lester 
Gabryelle Meheux 

 

 

Supervised by:  Bernie Quillinan 



2 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

THE BRIEF 

 
 

Project Aim and Objectives 

The overall aim of this project is to spread awareness of the majestic natural beauty of Lough Gur, 

as well as its rich cultural history. We aim to do this by drawing corporate companies to bring their 

employees to Lough Gur to spend time away from the workplace to de-stress, learn, and connect 

with each other. 

Through our work on this project, we hope to inform as many people as possible about the simple 

beauty of this lakeside heritage centre and area. Lough Gur has all the traits of a perfect location 

for corporate “team-building” days, it just needs more exposure. The main part of this project will 

consist of creating the content for, and designing, a brochure that will be sent to corporations to 

advertise this new program offering. We will also create a formal event plan, so that it will be 

easier for Lough Gur to have this event in the future. 

 

Project Rationale 

This project has been undertaken by our team because Lough Gur is in need of a group of people 

who can devote enough time to creating and designing a brochure that will capture the essence of 

this beautiful destination. The community (and world!) needs to know about this beautiful, historic 

location and we are excited to be helping the word be spread about Lough Gur through our work. 
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COMMUNITY   

Overview of Community Organisation 

Lough Gur Heritage Centre is operated by Lough Gur Development to promote, preserve and protect 

this area of international significance. It is the only site in all of Ireland where every age of man kind is 

visible from Neolithic to modern times. Lough Gur Heritage Centre is located on the shore of the 

majestic lake of Lough Gur, situated just 21 km’s from Limerick City, and is also located close to the 

Great Grange Stone Circle, Ireland’s oldest and largest stone circle. Lough Gur’s target population is 

people who enjoy nature, relaxation, and history.  

 

 

 

Community Partner 

 

 

 

Kate Harrold is Manager for Lough Gur 

Development. With 16 years of experience in 

the Heritage and Tourism sector, a BA in 

Heritage Studies and currently studying for an 

MBA at the University of Limerick, Kate is 

committed to improving, promoting and 

preserving our natural, local and historic 

Heritage.  
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Haley Hutchinson – McMaster University (Hamilton, ON, Canada) 

From Hamilton, Ontario, Canada, Haley is pursuing a Bachelor of Arts in 

Honours Social Psychology with a McMaster/Mohawk Affiliated Business 

Studies Certificate. Her hope is to go into governmental research after getting 

her Masters degree. Given her interest in ancient history and mythology, 

working at Lough Gur was especially fascinating and fulfilling.  

 

 

Kyle Kuznia – University of Minnesota (Minneapolis, MN, USA) 

Kyle is a second year Industrial and Systems Engineering major from Minnesota, 

U.S.A. He greatly enjoys the outdoors and spending time  in nature. Minnesota 

is known as “The Land of 10,000 Lakes,” so working with Lough Gur has been 

the perfect way to combine his interests with studies. 

 

 

 

Autumn Rose Lester – Keene State College (Keene, NH, USA) 

Autumn Rose is pursuing a Bachelors of Fine Art in Graphic Design, in addition 

to Studio Art and Music minors. While studying abroad this semester at the 

University of Limerick, she has been studying both marketing and Irish 

Traditional Music. Autumn Rose has really enjoyed having the chance to work 

on the Lough Gur project this semester and has gained a lot of valuable 

experience. Her other interests include contra dancing and cooking. 

 

Gabryelle Meheux – Kendall College (Chicago, IL, USA) 

Gabryelle is a hospitality management major with concentrations in food and 

beverage management and event planning in Chicago, IL. She enjoys reading, 

dancing, and traveling. Her goal one day is to work for a cruise line, casino, or 

Disney World. 

 

 

 

  

 

 

STUDENTS 
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 OUTCOMES 

Through working with Kate (our community partner) and the Lough Gur Heritage Centre, we have met 

most of our goals and have learned a great deal in the process. As originally planned with Kate, we 

created a brochure that exemplifies the beauty of Lough Gur and will pique the interest of potential 

customers (corporations looking for wellness focused, team-building event locations in Ireland). The 

brochure also clearly communicates the necessary information about the corporate days program. Our 

community partner encouraged us to keep some things a bit vague, in order to hopefully get more 

people to look at the brochure and consider Lough Gur. For example, some people are immediately off-

put by the word “well-being,” so we were very conscious of how and when that word was used. The 

brochure also outlines the program’s offerings, which are a wide range of wellness-focused and 

workshops, showing corporations that Lough Gur has something for every one of their employees. As 

more and more people experience Lough Gur through this new program, word will spread of its natural 

splendour, thereby increasing its flow of visitors.  

 

As Kate Harrold, our community partner stated,  

“The experience [of having our team work on creating this brochure and 

planning the event structure] has helped Lough Gur to yield greater results 

overall.” 
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“The team assigned to Lough Gur in 2018 were professional, focused 

and extremely efficient. The group worked well together to produce an 

extremely useful end result. The experience has helped Lough Gur to 

yield greater results overall. Thank you!”  

– Kate Harrold, Lough Gur Development, Manager 

 

  

 

 

TESTIMONIALS 
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RECOMMENDATIONS 

Our recommendations for the project and for future UL Engage students working with Lough Gur are: 

 Use the event plan we have developed to have a trial run of the corporate day event 

 Create other promotional materials for Lough Gur in general (perhaps stickers or buttons  

that could be distributed in Limerick City or other places in the region to raise awareness  

of Lough Gur) 

 



8 
 

 

 

The Spring 2018 Lough Gur UL Engage team: 

Haley, Kyle, Autumn Rose, and Gabryelle at the 

largest and oldest stone circle in Ireland, which is 

very near Lough Gur. We visited the stone circle 

when we first visited Lough Gur in January. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Our team hard at work researching and 

brainstorming!  

 

 

GALLERY 
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Brochure: developed by Haley, Kyle, and Gabryelle, and Autumn Rose. Design and layout by Autumn Rose 
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APPENDICES 
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Formal Event Plan and Risk Management Plan: developed by Gabryelle 
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www.ul.ie/engage      E-mail:  ULEngage@ul.ie    
Telephone:  +353 61 202096 


